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Intorduction
Grape and wine production in Serbia has a long tradition. However, Serbia is not
recognized on the world map of wine producers. Wines from Serbia face strong
competition in the international market, where foreign wine producers are more
competitive both in quality and price. According to Food and Agricultural Organization
(FAO), Serbia represented the 20th wine producer in the world in 2014 (FAO, 2020). In
addition to the relatively large volume of production, there are numerous problems in
the export of wine and the achievement of appropriate positions in the international
market. Namely, there is very strong competition in the EU wine market. Recent
reforms in the EU wine production sector are promoting a market-oriented approach,
although quantitative production quotes are still present, under certain conditions
(Rizzo, 2019). The most pronounced comparative advantages in the export of wine
have: France, Italy, Spain and Portugal. In addition to these countries, Bulgaria, Cyprus
and Greece have comparative advantages in exporting wine from EU countries (Balogh
and Jambor, 2017). Within the CEFTA countries there is significant competition in wine
production. Countries such as Moldova, Montenegro and North Macedonia have a
positive foreign trade balance of wine, while in Serbia, Bosnia and Herzegovina and
Albania there are negative foreign trade balance of wine (Vlahović et al., 2017).
The objective of this paper is to examine the position of wine from Serbia on the
international market, i.e. to determine the potential of foreign trade in wine.
Additionally, the paper covers a regional analysis of exports and imports, as well as an
overview of the foreign trade balance. Also, the potentials of further trade and
recommendations for improving competitiveness in the international market were
examined.
For the purposes of the analysis, Statistical Office of Republic of Serbia (SORS) data
were used, namely the data from the Census of Agriculture in 2012, as well as data
available in the database relating to foreign trade. For the purposes of export and
import analysis, data were used for the wine product according to the Standard
International Trade Classification - Revision 4. The period of the analysis is the 20122018. This analysis of production includes analysis of areas under the grapes, the total
production of grapes, grape yields, as well as wine production tendencies. The same
period of analysis was used in the analysis of foreign trade of wine.

The balance of foreign trade of wine in Serbia was negative throughout the analysed
period (Graph 3), i.e. an average trade deficit was about 13 million dollars. The reason
for the deficit in trade is still the high value of wine imports from the surrounding
countries, primarily North Macedonia, where the biggest trade deficit was found.

Results and discussion

Graph 3: Foreign trade balance of wine in Serbia
(Source: Authors’ calculations based on SORS, 2020)

Exports of wine from Serbia are very low, and on average for the analysed period,
exports from Serbia amounted to 16.5 million dollars (Graph 1). The highest value of
exports was achieved in 2012, when the value of wine exports reached 20.5 million
dollars, after which the value of exports was decreasing until 2015. In recent years
there was an increase in the value of exports, so in 2018 wine exports reached a value
of about 18.5 million. Regarding the regional structure of wine exports, CEFTA
countries dominate, while exports to EU countries, despite the export quotas
established by the Stabilization and Association Agreement, were very low.

Graph 2: Imports of wine in Serbia
(Source: Authors’ calculations based on SORS, 2020)

Due to numerous limiting factors, such as small vineyard areas, fragmented
production, lack of quality and top quality wines, the opportunity to export wine
should be found in adding value through investment in top quality. Taking into account
the quotas for export to the EU, and the focus on exports to Russia and CEFTA
countries, these are markets with high absorption power, and it is necessary to adjust
the structure of production to the requirements of these markets. In that context,
Serbian wine producers should differentiate their production according to consumer
preferences in terms of quality, packaging and prices, but also they should make
additional efforts to build specific brands. A particular problem for Serbian wine
producers is the lack of comprehensive institutional support, as well as the lack of
producer associations.

Conclusion

Graph 1:Exports of wine from Serbia
(Source: Authors’ calculations based on SORS, 2020)

As imports of wine to Serbia is concerned, it is analysed period 2012-2018 on Graph 2.
On average, it was imported wines to Serbia in value of about 30 million dollars
annually, with the highest value being recorded in 2012. Graph 2 also shows that wines
represent a significant part of total alcoholic beverage imports, for example in 2013
wine participated for over 50% of the value of total alcoholic beverage imports. In the
regional structure of wine imports into Serbia dominated CEFTA countries with over
80% of the total value of wine imports. The most significant was the import of wine
from North Macedonia, with over 50% of total wine import in the analysed period,
followed by Montenegro. Less than 20% of wine was imported from the EU, while
imports from other countries were very low. Most of the wines in the analysed period
from the EU countries were imported from Italy and France. (SORS, 2020)

Market liberalization, which has taken place in recent years, has led to significant
changes in the foreign trade of agri-food products. Foreign trade was intensified and
various changes in the level of competitiveness on the international market under the
influence of concluded preferential agreements were occurred. As foreign trade in
wine is concerned, it is noticeable that Serbia is not particularly competitive in the
international market, both in terms of price and quality. Nevertheless, in recent years
there have been positive changes in the structure of the varieties, especially when it
comes to the introduction of new clones of vine. In addition to this, there is a low
representation of high quality varieties in certain regions. For this reason, it is
necessary to direct the attention of producers towards quality improvement, but also
to make additional efforts to build brands with geographical origin. The subject of
future research will be an examination of the competitiveness of Serbian wines in key
market segments.
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